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WHAT IS THE WEB IN 20137



NOT JUST DESKTOPS.
NOT JUST LAPTOPS.
NOT JUST POINTING & CLICKING WITH THE MOUSE.



PHONES. TABLETS. TVS. VIDEO GAME CONSOLES.
CARS. REFRIGERATORS. THERMOSTATS. ROBOTS.
TOUCH. MOTION CAPTURE.



NUMBER OF MOBILE DEVICES

371k babies are born every day worldwide
378k iPhones are sold every day worldwide
562k total iPhones, iPods, iPads

/00k Android devices are activated every day
worldwide

1.2 million new devices are online every day

Luke Wroblewski (www.lukew.com)



http://www.lukew.com/

MOBILE USE WILLZR%ISTPACE PG USE BY

e 880 million iOS and Android devices
e 1 billion Windows PCs

Luke Wroblewski (www.lukew.com)


http://www.lukew.com/

WHAT IS MOBILE?
WHERE DO YOU USE YOUR PHONE?

walking on the sidewalk
at arestaurant
at a grocery store
at your desk at work

on your couch watching TV
in bed before you go to sleep
in bed when you wake up
in the bathroom



MOBILE DEVICES DO NOT ALWAYS MEAN MOBILE USE

Content will always be important
Context is now just as important



Should your website work on mobile devices?



WE LIVE IN A MULTI-DEVICE WORLD



PEW INTERNET & AMERICAN LIFE PROJECT
ARTS ORGANIZATIONS AND DIGITAL TECHNOLOGIES

Survey of 1,258 arts organizations
39% felt they did a good job embracing new technologies
86% are doing more events online

36% have staff whose primary responsibility is to
maintain website and create new content

pewinternet.org


http://pewinternet.org/

PEW REPORT FINDINGS ON SOCIAL MEDIA

o 99% of those surveyed use Facebook (compared to
17% on Google+)

o /4% use Twitter

e 67% use YouTube (compared to 23% on Vimeo)

o 38% use Flickr (compared to 7% on Instagram)

e 31% use LinkedIn

e 20% use Foursquare

e 13% use Tumblr

e Most museums use between 2 and 6 social networks
and post “several times a week”




WEBSITES VS. SOCIAL MEDIA?

Facebook and Twitter are great for news and updates
but they're only part of the online experience you should
be providing.

Updated, dynamic websites can connect with audiences
In a more direct way through posting photos, sharing
content, accepting online donations, streaming video,

and selling tickets.

And the content is yours.



HOW TO GET WHAT YOU WANT FROM YOUR
WEBSITE

e You should be constantly evaluating & re-evaluating
your current site and goals.

e \What works? What doesn't? What's missing? What's
unnecessary?

e \WWhat do you want your site to do that it's not doing
now?

e \WWhy do you have a website?

e Listen torecommendations from your community.
Save the sites you like.

e Think modular. Website development is an
incremental processes.

e BE OPEN-MINDED.



LET'S TAKE A LOOK AT SOME SITES






Open Wed-5un

Open Wed=5un

Open Daily

ART VISIT

SEATTLE
ART
MUSEUM

Visit SAM >>

SEATTLE
ASIAN ART
MUSEUM

fFardur Cemizr
Jar Auian dert s dderue

Visit SAAM >>

OLYMPIC
SCULPTURE
PARK

Wisit the park >>

PROGRAMS CALENDAR GET INVOLVED MEMBERSHIP

WHAT'S HAPPENING AT 5AM

BLACK HISTORY MUSIC

We honor Black History Month with a film
screening of Respect Yourself: The Stax
Records Story.

Fri. Feb. 1, 7:30 pm ==

FREE FIRST SATURDAY: YEAR OF THE
SNAKE

Celebrate the Lunar New Year by designing
your own snake prints! This celebration will
feature live music, performances and family tours
throughout the galleries. Then watch Kaa and
his friends in The Jungle Book (1942).

Sat. Feb. 2,11 am-2 pm ==

Sat. Feb. 2, 1:30 pm ==

Search SAM Q

ABOUT SAM

TICKETS

GET ENEWS
SAM GALLERY
SCHOOL TOURS
VIDEO

ELOG
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Seattle Art Museum (www.seattleartmuseum.org)


http://www.seattleartmuseum.org/




Schools & Educators
Adult Public Programs
Kids & Families

Teen Programs
Community Programs

[5£] s1GN UP FOR ENEWS

@ CALENDAR

G searcH

u BECOME A MEMBER

Education and Publiec Programs

Schools & Educators n
SAM's School and Teacher Programs offer unigue learning
opportunities at all three SAM locations. Through tours,
outreach programs, hands-on workshops, events and
classroom resources, these programs offer students and
teachers opportunities to develop critical understandings
of art and culture and their relationships to our own lives.
On the School and Teacher Programs web pages you can
also download free lesson plans, explore online activities
or use the Wyckoff Teacher Resource Center's searchable
database.

Learn more about our School and Teacher Programs.

n
Adult Public Programs represent the Museum’s interest in
providing compelling activities in conjunction with the
permanent collection and special exhibitions at all three
SAM locations. The activities are presented in tandem with
various cultural conversations that address ideas and
concerns relevant to artists, the visitor and art on view in
the Museum.

Learn more about our Adult Public Programs.

There are a lot of things for kids to do at SAM. With

special events, great spaces to visit and activities on our
website, the museum is tons of fun for families.

Learn more about Family Programs at SAM.

oE n
SAM's teen programs offer teens opportunities to express
their ideas in discussions, participate in tours and hands-
on workshops, and gain important communication and
critical thinking skills.

Learn more about programs for teens at SAM.

Hrog U
We're actively working to connect art to life: listening to our
visitors and community and responding to their
impressions. Our community outreach efforts expand
the ways we welcome the community, deepen the SAM
experience for our visitors and strengthen our partnerships.
We're out in the community making the arts a part of
everyday life for people of all backgrounds and cultures.

Learn more about Community Programs.

Check not SAM nn Twittar and Farehnnk



Seattle Art Museum (www.seattleartmuseum.org)


http://www.seattleartmuseum.org/




TA Iw THE TORRANCE ART MUSEUM

home exhibitions  artists education proposals volunteer visit TAM about TAM  catalogs

Sign up for the TAM mailing list! — i

Fllm Screening Feb 1st

« Email
First Name

Last Name “Sllver Tongues” written and
| submit | directed by Simon Arthur

69 pm

Thi is free and th
MAIN GALLERY m:ﬁ:mhs ree and open to the

Writer/director Simon Arthur
expands his 2007 short film to
tfeature length in this tale of two

Paradox Maintenance Technicians | [adtines

:Bszume newdidenﬁtieslahhila

: . ‘ ies wh

A comprehensive technical manual to contemporary umn@uﬁ;tn;?;rp.bghm
. . eir hes mmgmon
painting from Los Angeles and beyond one sothe, ak ragie acade

Compiled by Max Presneill and Jason Ramos JWA.EMM Shot in upstate New York in
Y W, December 2009, “Silver Tongues”
premiered at the Slamdance Film
s ~ Festival on January 23rd of 2011,
and earned the festival's
Audience Sparky Award for Best
Narrative Film.

The film is 87 minutes long. After
the screening the director Simon
Arthur will be available for
questions and discussion about
the film.

Panel discussion Feb 9th:

3-5 pm




Torrance Art Museum (www.torranceartmuseum.com)


http://www.torranceartmuseum.com/
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Torrance Art Museum (www.torranceartmuseum.com)


http://www.torranceartmuseum.com/




ENFRESNO We are a museum and so much more . . .

ART MUSEUM English

Espariol

FAM UPDATES

Experience the Arts!

The Fresno Art Museum welcomes, inspires
and educates through significant exhibitions,
thought-provoking programs and meaningful
interactions with artists and the creative
process.

Unique educational programs include Summer
Art Academy for Kids, Art Link, Family Day, Join the FAMily fun!
ArtSmart Professional Development and After Become a member
School Program as well as a Docent Program. and enjoy free
Exciting activities and special events are also admission to the
held throughout the year. museum,
exhibition opening
receptions and
conversations with the

artists. Sign up today!

SUPPORT FAM Museum Hours What's New

Become a Member» Thursday to Sunday, 11 amto 5 pm Member's Opening Reception for Winter
Exhibitions

Admission: $5 Adults, Students, & Seniors

January 24, 2013
Children under 5 are free

Museum Members Free




Fresno Art Museum (www.fresnoartmuseum.org)


http://www.fresnoartmuseum.org/




SUPPORT FAM

Become a Member»

RAEMARTEE

\S00d.sedlll
You Saarch or Shop...
We Givel

Platinum Benefactors

, CERTIFIED
P AD SERVICES

e

Our Location

E Princeton
[Map | sat | Ter | Earh |
f<3] B

Address:

=l 2233 N 1st St
Fresno, CA 93703

Directions Search nearby more

,
+ & '
Radio Fark @ 9 May

FONWERED EY ©2013 Google -

Coogle ... .. ! . A

1S PUBYIO

Museum Hours

Thursday to Sunday, 11 amto 5 pm

Admission: $5 Adults, Students, & Seniors
Children under 5 are free
Museum Members Free

Please see exhibitions page for a partial list of
sponsors.

FAM will be closed from December 24 through
December 28 for the Holiday

DOpen December 29 and 30 and January 3 to 6,
2013, normal hours.

Museum will be closed January 10 to 14 for

exhibition change, reopening January 17, 2013,

FOLLOW US!

=

What's New

Member's Opening Reception for Winter
Exhibitions

January 24, 2013




Fresno Art Museum (www.fresnoartmuseum.org)


http://www.fresnoartmuseum.org/

Nhat Tran: Urushi Lights Past Extiibits
January 27 — March 24, 2013

= Print this page

)

Nhat Tran received her BFA from the University OF Fine Arts, Ho Chi Minh City, Vietnam. Tran creates abstract urushi paintings and sculptures whose organic and geometric shapes, rich surface patterns and unusual textures
reflect contemporary trends. Urishi is the Japanese term for lacquer, made from the sap of an Asian tree that is clarified to transparency and mixed with pigments to produce a variety of colors.

Tran has exhibited throughout the United States including Chicago, Cincinnati, Dallas, Indianapolis, Mew York, Palm Beach, San Francisco, and Washington D.C. Her works are in the permanent collections of museums and
private collections around the world including the Smithsonian American Art Museum, the National Museum of Women in the Arts, the Indiana State Museum and the Indianapolis Airport Authority.

Greg Hull: Mediated Terrain
January 27 — March 24, 2013

A Richmond, Indiana native, Greg Hull is an installation artist and sculptor. He received his BFA from the Kansas City Art Institute and his MFA from the University of Delaware. Greg resides in Indianapolis, Indiana where he
serves as an Associate Professor of Sculpture at Herron School of Art and Design.

Hull has permanent installation displays at the Indianapolis Airport, Indiana State Museum, Indianapolis Museum of Contemporary Art and the Amelia Earhart Memorial, Atchison, Kansas.

All Wayne County High School Art Exhibition
April 21 — May 19, 2013

Richmond Art Museum (www.richmondartmuseum.org)



http://www.richmondartmuseum.org/




AT DUKE UNIVERSITY

Visit Us Exhibitions Coellections Calendar Faculty Students Education Join & Give About Us

Visit Us

About Us

Audio/Video/Podcasts .- CO"ECtlng Maﬂsse

Masher Museum Blogs £ and Mﬂdern MaSTer‘S

THE CONE SISTERS OF BALTIMORE

Museum Café

Museum Store On view through February 10, 2013

Facility Rental

“...a fascinating look at the Cones’
revolving relationships with

Stay in Touch

Nasher in the News | Picasso and Matisse...”

=~The New York Times
IMAGE: Horn Matisse, Satier Daroer Saetad o 8 Srool, 127, The Baltimon
Mizseumaof ft: The Cone Collection, foemed by Or. Dlaribal Cone ard Miss Ena

Cape of Baftimere, Merand, BMA 180754 © 2017 Surcemion M. Maiisss/
Arizs Fights Saciety [ ARS), Mew York n H H

Custom Search

Exhibition closes soon! Unusual Access: Four lipsticks,
Tickets available at the door. Wednesday, February 20th three sticks of concealer, one jar
On view through Feb. 10, 2013 4.6 PM of foundation makeup, one urinal.

More Info... More Info... Read Mora...

TWEETS FROM @NASHERMUSEUM




Nasher Museum of Art (www.nasher.duke.edu)


http://www.nasher.duke.edu/




VISIT
EXPLORE
LEARN
JOIN
SUPPORT
PAMM

SOCIAL

NOW at MAM

COLLEGE | Miami Dade College
N[GHT Thursday, January 31

HOME ABOUT

Film screening: "Aguirre, The

8 Wrath of God"

Saturday, February 2, Tpm

Watch the film 2
the Miami Rive

CONTACT US E Eﬂ

Join us March 21-24 in

| sg;t OUSTG Jfr‘f?.f

*rum_ e f

'. A - Sae Exhlbllltl‘l videos, photos and more!

*

Tt a5

“SE

Second Saturdays are Free for
Families
Saturday, February 9, 1-4pm; Tour at

'E.-..Luenmem; with Paper Folds™

more >>

Full Calendar >>

wnasnw Uy !we!w




Miami Art Museum (www.miamiartmuseum.org)


http://www.miamiartmuseum.org/

VISIT

EXPLORE

LEARN

JOIN

SUPPORT

PAMM

SOCIAL

HOME ABOUT PRES3 E-MEWS CONTACT US

e

Explore

Current Exhibitions « Upcoming Exhibitions - Past Exhibitions « Collections - Events

New Work Miami 2013
November 21, 2012 — June 2, 2013

¥ \isit exhibition page

=~

Maoira Holohan

Untitled (Copied fl), 2012,

Video animation, 3-channel video
Running time: 3 minutes
Courtesy of the artist




YoungArts Exhibition

January 10 - February 17, 2013

Miami Art Museum (www.miamiartmuseum.org)


http://www.miamiartmuseum.org/

THE CMS QUESTION
CMS = CONTENT MANAGEMENT SYSTEM

100s of options
Drupal, Wordpress
Perch, Kirby
Virb, Squarespace, SpaceCraft

Don't fall for anyone's extreme passion about a
particular CMS.

No CMS is a perfect fit.



WHAT'S UP WITH WEB DESIGNERS?



WE ARE NOT MAGICIANS, WIZARDS, OR NINJAS.



Website development success comes from iteration and
hard work. The best agencies follow a simple but flexible
development plan.

PLAN — DESIGN — DEVELOP — DEPLOY

Repeat DESIGN and DEVELOP steps as many times as
necessary.



But very few web agencies present themselves in a
straightforward manner.

They play up the magician angle.
Their own sites are full of:

bells & whistles

slogans

winning partnerships

cool guys working hard and playing hard
e dogs with job titles

e pseudo-philosophy

® jargon



WTF?

content inventory
personas

user flows

site maps

wireframes

navigation

adaptive design
responsive design
breakpoints

progressive enhancement



LET'S TAKE A LOOK AT SOME AGENCY SITES






What We Do

Our Approach

Our Services

We build digital marketing strategies that get results.

Where do you want to take your company today? Next
year? Next decade? {e} house studio is a Web design
and marketing company that specializes in helping
your business design a digital marketing strategy
around your goals. We use that strategy as the
backbone for everything:

Design
Content Ou r P rmess

Technology
The way we deliver your message Start with strategy

We start and end with strategy. In between, we bring
together a complete offering of services — from
branding and customer engagement, to user
experience and design, to standards-based
development, to social media and online marketing — Test with Users
that take your business where it needs to go.

Research plan

When you work with us, you get a partner who is Adhere to Web standards

rigorous in our approach, dedicated to giving your
company exactly what you need, and passionate

about building online platforms that are simple and A‘ﬁ'm m on rm!ts

rewarding for customers to use.

That means you’ll get the most out of your investment
with an online presence that will serve you well — no

mattar wihara wniir comnams ic hoadad nawt







SPRIINGB[]X

WORK CLIENTS COMPANY CAREERS INSIGHT

) I I e
L WOl A NS )

Building the Future

The convergence of media and technology calls for agencies that can evolve gracefully to
succeed in a changing landscape. Springbox collaborates with clients to produce responsible
interactive solutions, digital experiences that people want to share with the world. Take a look at
what we do.

Websites Mobile
) n

Strategic, captivating websites. Related Worlk: Your message, delivered at the right place and Related Work:

time. I ar
e Information architecture LAF _ _CEF‘FI‘Il Market
Tradewinds Maobile

« Content strategy and development — « Multiple-platform development

s (Creative direction and design CSID ¢ Sites and applications Hatch App

¢ Responsible development ¢ Advertising and awareness T-Mobile
Measurement and analysis

&=| Social Media ﬁ Online Advertising

Authentic conversations bring brands and fans Related Worlk: Create excitement around your brand and drive Related Work:
together. SLT action with proven strategies. Central Market

e+ Sporial ecosvstem strateow Central Market o (Online media nlanninag and nlacement







@ mutualmobile Solutions Work Company Resources

APPROACH PRACTICE AREAS

We break down walls between
business, design, and technology.

We believe that the new workforce demands consumer-grade

experiences; that users want better workflows, not more

features; and that adoption and user satisfaction should be the

primary success metrics for all applications. And we believe that @
only the true integration of business, technology, and design can

get us there.

TECHNOLOGY

Mobile Strategy




We might be perfect for each
other.

Are you interested in working with us? Or do you have an RFP

you want to share?

The best way to get in touch with us is to complete the questionnaire below.

It won't take too long. You can also come back to it later if you have to stop along the way —
just return to this page using the same browser. Happy Cog projects start at $100,000.

Please note that fields marked with * are required.




WEARE ADESIGN STUDIO

We do our best work to create better experiences
for real people. We're passionate about design,
alert to context, and focused on results.

YES, YOU SHOULD HIRE US.

In response, this res
N innovation. We creat
their work envisionis

29TH STREETP
PUBLISHING

JUSTENOUGH |
Ask questions. T
will demystify de

insights at every



HOW TO FIND A GOOD FIT
DO YOUR HOMEWORK



YOUR SIDE OF THE DEAL

hat's your organization's culture?

no's involved in this project?

no has a vote?

hat's your budget?

nat is your comfort level with technology?

Do you have the content? If not, when will you start

developing it?

e What are your goals for this project?

e How will you measure success?

e Canyour board member's nephew or aninternor a
college class do it?

222X




GETTING THROUGH THE WEB DESIGN BS



e Look at their portfolio before anything else.

e Do you like their previous work?

e After looking at their work, check out the rest of the
site.

e Don't be intimidated by the way they talk.

e Don't be impressed by the design "process."

e Will you feel more comfortable with a big agency or a
small studio?

¢ |s|ocal better? Are face-to-face meetings important? Is

ohone, email, or Skype OK?

e Don't let anyone tell you they know the answers

vefore you hire them.

e You need to feel comfortable with the studio's team.
They need to feel comfortable with you. You're about
to start a relationship.

e Communication!




LAUNCH DAY!
CONGRATULATIONS! TELL YOUR FRIENDS! CELEBRATE!

The next morning the work really begins. Websites don't
take care of themselves. You have to monitor it, maintain
It, update it, fix the bugs, make improvements, and start
planning the next phase.

And don't forget to keep asking questions.



600D LUCK!

These slides can be found at
www.bigcheckfactory.com/tca2013

Christopher Rankin
crankin@bigcheckfactory.com

@ _crankin_
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